programme for prevention and control of deafness, Universal immunization programme,
National programme for control of blindness, Pulse polio programme.

Unit 1V: 08 Hours
National health intervention programme for mother and child, National family welfare
programme, National tobacco control programme, National Malaria Prevention Program,
National programme for the health care for the elderly, Social health programme; role of
WHO in Indian national program

Unit V: 07 Hours
Community services in rural, urban and school health: Functions of PHC, Improvement
in rural sanitation, national urban health mission, Health promotion and education in
school.

Recommended Books (L atest edition):

1. Short Textbook of Preventive and Social Medicine, Prabhakara GN, 2™ Edition,
2010, ISBN: 9789380704104, JAY PEE Publications

2. Textbook of Preventive and Social Medicine (Mahagjan and Gupta), Edited by Roy
Rabindra Nath, Saha Indranil, 4" Edition, 2013, ISBN: 9789350901878, JAY PEE
Publications

3. Review of Preventive and Social Medicine (Including Biostatistics), Jain Vivek, 6™
Edition, 2014, ISBN: 9789351522331, JAY PEE Publications

4. Essentials of Community Medicine—A Practical Approach, Hiremath Lalita D,
Hiremath Dhananjaya A, 2™ Edition, 2012, ISBN: 9789350250440, JAY PEE
Publications

5. Park Textbook of Preventive and Socia Medicine, K Park, 21% Edition, 2011,
ISBN-14: 9788190128285, BANARSIDAS BHANOT PUBLISHERS.

6. Community Pharmacy Practice, Ramesh Adepu, BSP publishers, Hyderabad

Recommended Journals;

1. Researchin Social and Administrative Pharmacy, Elsevier, Ireland
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BPSO3ET. PHARMA MARKETING MANAGEMENT (Theory)

45 Hours
Scope:
The pharmaceutical industry not only needs highly qualified researchers, chemists and,
technical people, but aso requires skilled managers who can take the industry forward
by managing and taking the complex decisions which are imperative for the growth of the
industry. The Knowledge and Know-how of marketing management groom the people
for taking a challenging role in Sales and Product management.

Course Objective: The course ams to provide an understanding of marketing concepts
and techniques and their applications in the pharmaceutical industry.

Unit | 10 Hours
Marketing:

Definition, genera concepts and scope of marketing; Distinction between marketing &
selling; Marketing environment; Industry and competitive analysis, Analyzing consumer
buying behavior; industrial buying behavior.

Phar maceutical market:

Quantitative and qualitative aspects; size and composition of the market; demographic
descriptions and socio-psychological characteristics of the consumer; market
segmentation& targeting.Consumer profile; Motivation and prescribing habits of the
physician; patients' choice of physician and retail pharmacist.Anayzing the Market;Role
of market research.

Unit 11 10Hours

Product decision:

Classification, product line and product mix decisions, product life
cycle,product portfolio analysis, product positioning; New product decisions; Product
branding, packaging and labeling decisions, Product management in pharmaceutical
industry.

Unit [11 10 Hours
Promotion:

Methods, determinants of promotional mix, promotional budget; An overview of
personal selling, advertising, direct mail, journals, sampling, retaling, medical
exhibition, public relations, online promotional techniques for OTC Products.
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